
Appointment of

MEDIA MANAGER



ABOUT US
Doctors for the Environment Australia (DEA) is an 
independent, non-partisan, not-for-profit 
organisation whose purpose is to protect health 
through care of the environment. It educates, 
advocates and campaigns for climate action and 
environmental protection to protect health. Our 
members are medical doctors and students, from 
all branches of medicine, who are active in all 
Australian states and territories.

DEA’s activities are diverse. We engage with 
fellow medical colleagues, politicians, media, the 

wider community and other organisations; hold 
briefings with leading policy makers; present 
information to parliamentary inquiries; speak at 
community and medical forums; write comment 
articles; provide expert opinion to journalists, other 
organisations and campaigns; publish peer-reviewed 
studies, position papers and fact sheets.

DEA is supported by a national Scientific Advisory 
Committee which includes some of Australia’s most 
distinguished doctors and medical scientists. 

ABOUT YOU
You are passionate about staying across news and 
current affairs, in particular political, climate and 
health news. You have a keen eye for spotting 
opportunities for a story and you are unwavering 
in your determination to get doctors in the media. 

You can translate health messages into news 
worthy stories, and you can write a mean press 
release that will get journos and editors excited. 
You think like a journalist and how to pitch stories 
in a way that carries interest with news editors. 
You have experience in the media landscape and 
know how to build relationships with journalists, 
editors and those who have influence on the story 
of the day.

You know how to work with doctors and medical 
students and are unphased by health industry 
technical  jargon and you enjoy coaching people to 
become stellar public and media spokespeople.

You understand and see the value of social media 
however aren't necessarily an expert, but happy to 
chip in where you can.

You have a strategic mind that can open new ways 
of doing things, including attracting the attention 
of conservtive media outlets to help make climate 
a non-partisan issue.



THE ROLE

Purpose of the Role:

The Media Manager will help to change the public 
narrative on climate change -  making it 
understood as a health issue that affects all 
Australians - and raise awareness about the need 
for a healthy planet and diverse ecosystems to 
support human health.

Doctors are among the most trusted people in our 
society. They have the ability to reach people who 
might otherwise not see climate action and 
environmental protection as priority issues. 

This role will enable the trusted voices of doctors 
to be heard by a wide audience through traditional 
media outlets by maximising the quality and reach 
of DEA’s messages.

The Media Manager will also amplify DEA’s 
messages to the health sector to help it reduce its 
own carbon footprint and increase doctors and 
medical students’ understanding of the links 
between health, climate and the environment.

Delivery of the Role:

Working collaboratively with a small staff and 
DEA members, you will lead out strategic and 
operational thinking on how to best place DEA in 
the news. This includes write-ups by journalists, 
opeds by DEA members and other media that 
positions DEA as the preeminent voice for climate, 
environment and health.

Media Monitoring - provide on the pulse 
assessment of story opportunities through 
monitoring media platforms, identifying news 
angles and trends, developing and maintaining 
relationships with key senior editors, pitching 
stories, and creating media releases and briefs. 

Media Strategy - development and 
implementation of a targeted strategy to reach 
more mainstream and conservative media outlets 
to help make climate, environment and health a 
non-partisan issue. In addition, grow DEA’s 
presence in health industry media.

Member Engagement - talent spotting and 
developing DEA’s doctor and medical student 
members as spokespeople and writers on issues 
relating to health, climate and the environment. 

Messaging - develop impactful and newsworthy 
context-specific talking points and key messages.

Strategic Advice - provide strategic advice to the 
organisation on media issues, including briefings 
to the ED, Board Chair and other internal 
stakeholders.

Campaign Communications -  work closely with 
the Campaigns Coordinator to design and amplify 
campaigning messages that create real world 
impact. 

Digital Collaboration - work closely with the 
Digital Strategist/Communications Manager to 
coordinate alignment of media and social media 
strategies.

Duration of role: 7 months (long service leave backfill)
Reports to: Executive Director
Works closely with: Digital Strategist/Communication Manager, Campaigns Coordinator
Time commitment: FTE 0.6 with flexible work hours
Salary: Pro rata of $85-95k (plus superannuation)
Job location: The role will be based in DEA’s national office in Carlton, Vic



strategic program of work is delivered within 
reasonable hours, including working to tight 
deadlines.

Training and coaching: Expertise in spotting and 
coaching non-media experts in media 
spokesperson skills and attributes, including 
sourcing formal training for members. 

Initiative: being proactive in spotting stories that 
fit with our strategy, developing media plans for 
key campaigns, coming up with ideas and making 
them happen from idea to delivery.

Passion: Be kind, patient and empathetic, listen to 
the needs of members and be a trust builder. Be 
deeply committed to public health, climate action 
and protecting the environment. 

Highly Desirable:

Health Industry Knowledge: demonstrated 
experience in working with doctors and other 
health professionals, including being across 
scientific jargon and industry trends.

Social Media: Understanding and appreciation of 
effective social media strategies and practice.

CORE COMPETENCIES
Media knowledge and experience: Outstanding 
writing skills and an understanding of what makes 
a good a story. Substantial experience in writing 
media releases, pitching stories and placing 
articles in media outlets. 

Campaign Communications: Demonstrated 
experience in using media as an advocacy tool.

Media Industry Relationships: Established 
experience in navigating the media landscape, 
including having existing relationships with key 
media outlets and willingness to build and expand 
relationships across the media sector. 

People Skills: Demonstrated ability in effective 
relationship management with a wide range of 
stakeholders including practising sound 
judgement in managing expectations of internal 
and external actors, including fellow team 
members, volunteers, members and externals. 

Agile and Responsive Communications:  
Experience in responding to media enquiries and 
tailoring the story and messaging accordingly.

Work practices: Demonstrated ability to prioritise 
workload, striking a balance between being 
responsive to members’ requests and ensuring a 

APPLICATION
Please forward your CV and covering letter 
addressing Core Competencies and 
Requirements, 4 pages maximum in total. Email 
attached documents using the subject title “Media 
Manager” to admin@dea.org.au

DEA fosters an inclusive and diverse working 
environment. People of diverse backgrounds are 
encouraged to apply. We also particularly 
encourage Aboriginal and Torres Strait Islander 
applicants. 

Requirements

● Degree in journalism or equivalent work 
experience.

● Minimum 5 years professional experience 
in journalism/media

● Prior experience working in a 
health/science/environment organisation 
will be looked upon favourably.

Applications close 9am AEDT Monday 22 
November 2021.

 Note: a precondition of employment will be the provision of a police clearance certificate prior to finalisation of offer.


